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ACADEMIC EMPLOYMENT EXPERIENCE
1. Fall 1995 – Present

Professor, (Promoted to Full, July 2009)

Associate Professor, (Tenured, Associate Professor 2002),

College of Business Administration, Northeastern University, Boston, MA. 

2. Fall 2002 - Feb 2003

Visiting Scholar, MIT, Cambridge, MA,

(On Sabbatical)

Center for E-Business, Sloan School of Management. 

3.  Fall 1998
Visiting Scholar, Columbia University, New York, Graduate School of Business.

4.  Spring 1993 - 1995              Visiting Associate Professor, University of California, Berkeley, CA, Haas School of Business.
5. Fall 1992 - 1994

Associate Professor, Golden Gate University, San Francisco, CA,

School of Management.

6. Fall 1986 - 1992

Assistant Professor, Harvard Business School, Boston, MA. 

EDUCATION

1983 - 1986
Ph.D., Marketing, Columbia University, New York, NY.


Graduate School of Business, Dissertation: “Models of the Adoption and Diffusion of Innovations: Some Investigations and Extensions.” 

1982 - 1983
Doctoral Program in Marketing, MIT, Cambridge, MA,



Sloan School of Management. 

1975 - 1977
S.M., Operations Research, MIT, Cambridge, MA.

1971 - 1972
M.Sc., Applied Mathematics, University of Karachi, Pakistan.


1969 - 1971
B.Sc. (Honors), Mathematics, University of Karachi, Pakistan.

B. SCHOLARSHIP/RESEARCH

1. PUBLICATIONS

Academically Refereed Journal Articles

1.  “Tuning In and Tuning Out: Media Multitasking Practices and Experiences Among Generation Y Consumers,” Forthcoming, Journal of Consumer Behaviour, (2009) with Fleura Bardhi and Andrew Rohm.

2. Rohm, Andrew, Fareena Sultan and Fleura Bardhi, “The Multitasking Paradox: Media Consumption Among Young Consumers,” Forthcoming, Marketing Management. 

3. “Factors Influencing Consumer Acceptance of Mobile Marketing: A Two-country Study of Youth Markets,” Journal of Interactive Marketing Vol 23, Issue 4., November 2009, Pages 308-320   with Andrew J. Rohm, and Tao Gao. 
4. "Morph the Web to build Empathy, Trust and Sales," Sloan Management Review, July  2009 with Glen L. Urban, MIT, John R. Hauser, MIT, Guilherme Liberali, MIT and Michael Braun, MIT.

5. “Antecedents and Consequences of Information Technology Usage in NPD: A Comparison of Dutch and U.S. Companies,” Journal of Product Innovation Management, September 2008, Vol. 25, pp.620-631, with Gloria Barczak and Erik Jan Hultink, University of Delft. 
6. “How to Market to Generation M(obile),” Sloan Management Review, Summer 2008, Vol. 49, 

         No. 4, pp. 35-41, with Andrew J. Rohm. 
7. “Determinants of IT Usage and New Product Performance,” Journal of Product Innovation Management, November 2007, Vol. 24, pp. 600- 613, with Gloria Barczak and Erik Jan Hultink, University of Delft. 
8. “An Exploratory Cross-Market Study of Mobile Marketing Acceptance,” International Journal of Mobile Marketing, June 2006, Vol. 1, No. 1, pp. 2-10, with Andrew J. Rohm. 

9. “Use or Lose: Is your Company Employing Information Technology in New Product Development?” Marketing Management, March/April 2006, Vol. 15, No. 2, pp. 30 – 34, with Gloria Barczak. 
10. “Are the Drivers and Role of Online Trust the Same for All Web Sites and Consumers? A Large Scale Exploratory and Empirical Study," Journal of Marketing, October 2005, Vol. 69, No. 4, pp. 133 – 152 with Yakov Bart, (UC Berkeley Ph.D. Student), Venkatesh Shankar, Texas A&M, Glen L. Urban, MIT. 

11. “The Coming Era of ‘Brand in the Hand’ Marketing,” Sloan Management Review, October 2005,Vol. 47, No.1, pp. 83-90, with Andrew J. Rohm. 
12. “The Evolving Role of the Internet in Marketing Strategy: An Exploratory Study,” Journal of Interactive Marketing, Spring 2004, Vol. 18, No. 2, pp. 6-19, with Andrew J. Rohm.


Most Downloaded paper for 2004 JIM announcement April 2005. 

13. “The Evolution of E-Business,” Marketing Management, January-February 2004, Vol. 13, No. 1, pp. 32-37, with Andrew J. Rohm.

14. "Online Trust: A Stakeholder Perspective, Concepts, Implications, and Future Directions," Journal of Strategic Information Systems, December 2002, Vol. 11, No. 3-4, pp. 325-344, with Venkatesh Shankar, University of Maryland and Glen L. Urban, MIT. 

Top 5 most downloaded paper at Elsevier’s JSIS site, July 2004.

15. “Consumer Response to the Internet: An Exploratory Tracking Study of On-line Home Users,” Journal of Business Research, June 2002, Vol. 55, pp. 655-663.
16. “Designing a Trust-Based E-Business Strategy,” Marketing Management, November-December 2001, Vol. 10, No. 4, pp. 40-45, with Hussain A. Mooraj, (MBA Student, Northeastern University). 

Reprinted in Annual Editions: Marketing 03/04, Editor John E. Richardson, Dushkin Publication, December 12, 2002, Edition 25, Copyright 2003. 


Published in OffShoreToday.com (London-based Internet Magazine), February 2002.


Reprinted in Electronic e-Book: PowerWeb: Business Ethics, John Richardson, 2002.

17. “How Marketing Research Affects Cycle Time: A Case of the Telecommunications Industry,” Journal of Business and Industrial Marketing, July 2001, Vol. 16, No. 4, pp. 258-273, with Gloria Barczak. 

18. “Placing Trust at the Center of Your Internet Strategy,” Sloan Management Review, Fall 2000, Vol. 42, No. 1, pp. 39 – 48, with Glen L. Urban, MIT and William Qualls, University of Illinois. 

Reprinted in Strategies for E-Business Success, editors Erik Brynjolfsson and Glen L. Urban, Jossey-Bass, CA, December 2002, pp. 153- 175.
19. “Consumer Preferences for Internet Services Over Time: Initial Explorations,” Journal of Consumer Marketing, June 2000, Volume 17, Numbers 4 and 5, pp. 386 – 402, with Roy Henrichs, BART (Bay Area Rapid Transit), California.

20. “International Service Variants: Airline Passenger Expectations and Perceptions of Service Quality,” Journal of Services Marketing, 2000, Vol. 14, Nos. 2 and 3, pp. 188- 216, with Merlin C. Simpson, Pacific Lutheran University.
21. “The Adoption of New Technology: The Case of Object Oriented Computing in Software Companies,” IEEE Transactions on Engineering Management, February 2000, Vol. 47, No. 1, pp. 106-126, with Lillian Chan, Barclays Global Investors, CA.

22. “Turning Marketing Research High-Tech,” Marketing Management, Winter 1999, pp. 25-30, with Gloria Barczak.

23. “Consumer Preferences for Forthcoming Innovations: The Case of High Definition Television (HDTV),” 1999, Vol. 16. No.1, Journal of Consumer Marketing, pp. 24- 41. 
24. “Patient Characteristics and Influencing Factors for Cosmetic Laser Surgery: A Pilot Study,” The International Journal of Cosmetic Surgery, Vol. 6, No. 2, 1998-1999, pp. 118-122, with Dr. Khalil Khatri, Mass General Hospital.

25. “Reflections on  ‘A Meta Analysis of Applications of Diffusion Models,” Journal of Marketing Research, Vol. XXXIII, May 1996, pp. 247-249, with John U. Farley, Dartmouth and Donald R. Lehmann, Columbia University.


(Extensively reviewed, invited article on receiving the 1995 O’Dell research award from the American Marketing Association, (AMA))
26.  “Time Preferences for Products and Attributes and the Adoption of Technology-Driven Consumer Durable Innovations,” Journal of Economic Psychology, 1993, No. 14, pp. 587-613, with Russell S. Winer, University of Berkeley.

27. “Incorporating Choice Dynamics in Models of Consumer Behavior,” Marketing Letters, August 1991, Vol. 2, No3,  pp. 241-252, with Leigh McAlister, Rajendra Srivastava, Joel Horowitz, Morgan Jones, Wagner Kamakura, Jack Kulchitsky, Brian Ratchford, Gary Russel, Tetsuo Yai, Doyle Weiss and Russell S. Winer. 

28. “Combining Related and Sparse Data in Linear Regression Models,” Journal of Business and Economic Statistics, July 1990, Vol. 8, No. 3, pp. 327-335, with Wilfried R. Vanhonacker, INSEAD (European Institute of Business Administration), Fontainebleau, France and Donald R. Lehmann, Columbia University.

29. “A Meta Analysis of Applications of Diffusion Models,” Journal of Marketing Research, Feb. 1990, Vol. XXVII, No. 1, pp. 70-77, with John U. Farley and Donald R. Lehmann, Columbia University.


Reviewed in International Journal of Forecasting, “Research Forecasting,” December 1999, Vol. 6, No. 4, pp. 584-85. 


AMA O’Dell award winner 1995

30. “The Role of Expectations in the Adoption of Innovative Consumer Durables: Some Preliminary Evidence,” Journal of Retailing, Vol. 63, No. 3, Fall 1987, pp. 243-259, with Susan Holak, University of Texas, Dallas, Donald R. Lehmann, Columbia University.

Published Conference Proceedings 

1.  “Examining Media Multitasking Practices and Experiences Among Young Consumers,” with Fleura Bardhi and Andrew Rohm (Forthcoming), Advances in Consumer Research, 36, Ann L. McGill and Sharon Shavitt (eds.), Duluth, MN: Association for Consumer Research.

2.  “Tuning In and Tuning Out: An Exploratory Study of Media Multitasking Practices and Experiences Among Young Consumers,” with Andrew Rohm and Fleura Bardhi (2008), American Marketing Association 2008 Summer Educators’ Conference Proceedings, Chicago, IL: American Marketing Association.

3. “An Exploratory Study of Media Multitasking Practices and Experiences among Young Consumers,” with Andrew Rohm, and Fleura Bardhi, ACR Conference, Aug. 2008.(Full Paper) *
4. “Do Information Technology Tools Foster New Product Performance? A New Product Development Phase-Based Analysis of Effects,” with Serdar S. Durmuşoğlu and Gloria Barczak, Product Development and Management Association Research Forum, September 2008. (Full Paper) *
5. “Tuning In and Tuning Out: An Exploratory Study of Media Multitasking Among Young Consumers,” with Andrew J. Rohm, and Fleura Bardhi, accepted for Marketing Communications and Branding Track, 2008 AMA Summer Marketing Educator’s Conference, August 2008. (Extended Abstract) *
Received Best Paper Award in the Marketing Communications and Branding Track.
6. “Do It Tools Influence New Product Performance,” with Erik Jan Hultink and Gloria Barczak, 15th International Product Development Management Conference, Hamburg, Germany, June 29-July 1, 2008. (Full paper) 
7. “Factors Influencing Consumer Acceptance of Mobile Marketing: A Two Country Study,” with Andrew J. Rohm and Tao Gao, INFORMS Marketing Science Conference, Vancouver, Canada, June 2008.(Abstract) *
8. “Antecedents and Consequences of Information Technology Usage in NPD: A Comparison of Dutch and U.S. Companies,” with Gloria Barczak, and Erik Jan Hultink, University of Delft, Proceedings of the 2007 International Product Development Management Conference, Porto, Portugal, June 2007. 

Selected as one of few selected papers for a special issue of the Journal of Product Innovation Management. (Full paper)*
Runner up for the Christer Karlsson Best Paper Award at the International Product Development Management Conference (IPDM), June 2007
9. “Acceptance of Mobile Communications and Marketing Practice Across Established and Emerging Markets,” with Andrew J. Rohm, European Academy of Management Conference Proceedings, May 2007, Paris, France. (Full Paper) * 

(Conference proceedings available at www.euram2007.de/site/5_program_1.html). 

10. “Information Technology Usage in NPD and New Product Performance: The Role of Contextual Factors,” with Gloria Barczak and Erik Jan Hultink, University of Delft, Proceedings of the 2006 PDMA Academic Research Forum, Atlanta, GA, October 2006. (2 page Abstract) *
11. “Factors Impacting IT Usage and New Product Effectiveness,” with Gloria Barczak and Erik Jan Hultink, University of Delft, Proceedings of the 13th International Product Development Management Conference,” (IPDM) Milan, Italy, June 12-13, 2006. (Full Paper) This paper was selected as one of 20 papers invited for a special issue of the Journal of Product Innovation Management. *
12. “Morphing Site Design for Individual Search and Decision Style,” with Glen L. Urban, MIT, Gui Liberali, (Post Doctoral Student, MIT) and John Hauser, MIT, Proceedings of the INFORMS Marketing Science Conference XXVIII, Pittsburgh, PA, June 8–10, 2006. (Abstract) *
13. “The Usage of Information Technology in the NPD Process: An Exploratory Study,” with Gloria Barczak, Proceedings of the 12th International Product Development Management Conference, (IPDM) Copenhagen, Denmark, June 12-14, 2005. (Full paper) *
14. “Brand in the Hand: An Exploratory Study of Mobile Marketing Communications,” with Andrew J. Rohm, European Academy of Management Conference Proceedings, EURAM, May 2005. (Full Paper) * (Conference proceedings available at www.euram2005.de/site/5_program_1.html). 

15. “Clickstream Analysis of Web-Based Adaptive Experimentation with Dynamic Heterogeneous Markov Models,” with Glen L. Urban, John R. Hauser, Mahesh Kumar, Dmitriy Rogozhnikov-Katz, Thomas M. Stoker, Proceedings of the INFORMS Marketing Science Conference, Emory University, Atlanta, GA, June 2005.(Abstract) *

16. “Brand in the Hand: An Exploratory Study of Mobile Marketing Communications,” with Andrew J. Rohm, Proceedings of the INFORMS Marketing Science Conference, June 2005, Atlanta. (Abstract) * 

(Available at https://informs.emeetingsonline.com/emeetings/formbuilder/ clustersessiondtl.asp?csnno=3441&mmnno=139&ppnno=15040) 

17. “Market Experimentation and Adaptive Design of Sites,” with Mahesh Kumar, (Post-Doctoral Student), MIT, Glen L. Urban, MIT and Yakov Bart, (Ph.D. student, Berkeley), Proceedings of the INFORMS Marketing Science Conference, Rotterdam, Netherlands, June 2004. (Abstract) *
18. “Adaptive Experimentation for Internet Site Design,” with Glen L. Urban, MIT, Lauren McCann, (MIT Ph.D. student), and Bryan G. Rhoads, Intel, Proceedings of the INFORMS Marketing Science Conference, University of Maryland, College Park, Maryland, June 2003. (Abstract) *
19. “Determinants and Consequences of Trust in E-Business," with Glen L. Urban, MIT, Venkatesh Shankar, University of Maryland, Iakov Y. Bart, graduate student, MIT, Proceedings of the INFORMS Marketing Science Conference, University of Alberta, Edmonton, Alberta, Canada, June 2002. (Abstract) *
20. “Trust in E-Commerce: Some Initial Explorations,” Marketing Science Institute (MSI), conference paper summary published by MSI, Cambridge, MA, Working Paper Series, Conference Summary Report No. 01-104, pp. 17- 21, 2001. (Conference Paper Summary). 

21. “A Trust Based Index for Evaluating Web Sites: Some Initial Explorations,” with Glen L. Urban, MIT, Proceedings of the INFORMS Marketing Science Conference, UCLA, CA, June 2000. (Abstract)

22. “The Diffusion of the Internet: Lessons from History,” with Donald R. Lehmann, Columbia University, Proceedings of the INFORMS Marketing Science Conference, Syracuse, NY, May 1999. (Abstract)

23. “How Marketing Research Affects New product Performance: The Case of Cycle Time in Technology Intensive Industries,” with Gloria Barczak, Proceedings of the INFORMS Marketing Science Conference, Syracuse, NY, May 1999. (Abstract)
24. “Consumer Internet Usage: Non-response Issues in Tracking Studies,” with Fred Wiseman, Proceedings of the INFORMS Marketing Science Conference, INSEAD, France, July 1998. (Abstract)
25. “The Role of Marketing Research in New Product Development in Technology-driven Industries,” with Gloria Barczak, Proceedings of the INFORMS Marketing Science Conference, INSEAD, France, July 1998. (Abstract)
26. “How Marketing Research Affects New Product Performance in Technology-Intensive Industries,” with Gloria Barczak, Proceedings of the INFORMS Conference, Montreal, Canada, April 1998. (Abstract)

27. “Understanding Consumer Response to the Internet: Tracking On-line Home Users,” Proceedings of the COTIM ‘97, Conference on Technology and Information Markets, Brussels, Belgium, November 1997. (Abstract)
28. “Consumer Response to the Internet: Tracking On-line Home Users,” Proceedings of the INFORMS Marketing Science Conference, UC Berkeley, Berkeley, CA, March 1997. (Abstract)
29. “Understanding Consumer Response to Emerging Technologies: Initial Explorations of On-line Home Users,” with Mike Kelly, Techtel Corporation, Proceedings of the INFORMS Marketing Science Conference, University of Florida, Gainesville, March 1996. (Abstract)
30. “Monitoring Consumer Response to the Information Superhighway: Some Initial Explorations,” with Russell S. Winer, Proceedings of the INFORMS Conference, Los Angeles, CA, April 1995. (Abstract)
31. “Monitoring Consumer Response to the Information Superhighway,” with Russell S. Winer, Proceedings of the Association for Consumer Research Conference (ACR), Boston, MA, October 1994. (Abstract)
32. “Consumer Expectations and Preferences for Forthcoming Innovations: The Case of High Definition Television (HDTV),” presented at the TIMS Marketing Science Conference, University of Arizona, Tucson, Arizona, March 1994. (Abstract)
33. “A Brand Performance Data Base Project,” with Rick Staelin, Marketing Science Institute and Duke University, presented at the TIMS Marketing Science Conference, Washington University, St. Louis, Missouri, March 1993. (Abstract)
34. “Time Preferences for Products and Attributes and the Adoption of Technology-Driven Innovations,” with Russell S. Winer, presented at the ORSA/TIMS Marketing Science Conference, London, England, July 1992. (Abstract)
35. “An Attribute Discounting Model of Demand for Consumer Durables: An Exploratory Study,” with Russell S. Winer, presented at the ORSA/TIMS Marketing Science Conference, Durham, NC, March 1989. (Abstract)
36. “Generalization from New Product Diffusion Models: A Meta Analysis,” with John U. Farley and Donald R. Lehmann, EURO IX-TIMS XXVIII Conference, Paris, France. July 1988. (Abstract)
37. “Risk Attitudes across Attributes and their Impact on the Adoption of Innovations: An Exploratory Study,” ORSA/TIMS Marketing Science Conference, Seattle, WA, March 1988. (Abstract)
38. “Expectations and their Impact on the Adoption of Innovations,” ORSA/TIMS Marketing Science Conference, Paris, France, June 1987. (Abstract)
39. “A Meta Analysis of Diffusion Models: Some Preliminary Results,” with John U. Farley and Donald R. Lehmann, presented at the ORSA/TIMS Marketing Science Conference, Dallas, TX,  March 1986. (Abstract)
40. “Exploring the Innovativeness/Technological Obsolescence Trade-Off for Technologically Intensive Consumer Durables,” with Susan Holak and Donald R. Lehmann, presented at the ORSA/TIMS Marketing Science Conference, Nashville, TN, March 1985. (Abstract)
41. “A Planning Model for Water Desalination and Re-use,” with Anwar Kazmi, presented at the Water Systems ‘79 Conference of the American Society of Civil Engineers, Houston, TX, 1979. (Abstract)
Published Cases and Teaching Notes

1. Teaching Note: “Naseeb Networks, Inc.: Online Social Networking for Muslims,” with David Wesley, available from Richard Ivey Publishing Case Study Series, case no. 8B07E04,  February 6, 2008. *
2. Case: “Naseeb Networks, Inc.: Online Social Networking for Muslims,” with David Wesley, available from Richard Ivey Publishing Case Study Series, case no. 9B07E004, March 27, 2007.*
3. Case: Mobile Marketing at Adidas:  The 2006 World Cup, Case (A), with Andrew J. Rohm and David Wesley, Richard Ivey Case Study Series, September 2007. *
4. Case: Mobile Marketing at Adidas:  The 2006 World Cup, Case (B), with Andrew J. Rohm and David Wesley, Richard Ivey Case Study Series, September 2007. *
5. Teaching Note: Mobile Marketing at Adidas:  The 2006 World Cup, Case (A) and (B), with Andrew J. Rohm and David Wesley, Richard Ivey Case Study Series, September 2007. *
6. Case: “Technology Adoption in Developing Countries: The Case of Pakistan State Oil,” with David Wesley, Richard Ivey Publishing Case Study Series, case no. 9B06D018.  November 8, 2006. *
7. Teaching Note: “Technology Adoption in Developing Countries: The Case of Pakistan State Oil,” with David Wesley, Richard Ivey Publishing Case Study Series, case, no.8B06D18. November 8, 2006.*
8. Case: “The Brand in the Hand: Mobile Marketing at Adidas,” with Andrew J. Rohm and David Wesley, available through the Richard Ivey Publishing Case Study Series, case no. 9B05A024, Fall 2005. *
      Certificate of recognition Top 10 best selling cases Richard Ivey Publishing. 

      Selected for inclusion in Marketing Strategy, 4th Edition, Hartline and Ferrell, eds., 2007.
9. Teaching Note: “The Brand in the Hand: Mobile Marketing at Adidas,” with Andrew J. Rohm and David Wesley (2005) 8b05A24 Version (B) 2005-12-13, Richard Ivey Publishing Case Study Series, Fall 2005. *
10.  Case: “IBM Innovations: Introduction of the PS/2,” 1991, HBS Case Services 9-590-026, also published in J. Quelch, T. Bonoma, and T. Kosnik (eds.), Marketing Management: Text and Cases, Homewood IL: Richard Irwin, pp. 703-718, 1993.

11. Case: “Zenith: Marketing Research for High Definition Television (HDTV),” 1990, HBS Case Services 9-591-025 Revised 7/24/91. Updated version of this case was published in Marketing Engineering, Gary Lillien and Arvind Rangaswamy, Fall 2001. 

       Reprinted in “Marketing of High-Technology Products and Innovations” by Jakki J Mohr, Sanjit Sengupta and Stanley Slater. Publisher: Prentice Hall; second edition (June 30, 2004). 

12.  Teaching Note: “IBM Innovations: Introduction of the PS/2,” 1991, HBS Case Services, 5-591-108.

13. Teaching Note: “Zenith: Marketing Research for High Definition Television (HDTV),” 1991, HBS Case Services 5-591-109, Revised 8/14/91.

14. HBS Note: “Marketing Research,” 1991, HBS Case Services 9-592-013.

15. HBS Note: “Marketing Situation Assessment,” with Thomas J. Kosnik, 1989, HBS Case Services. 9-590-006.

Published Manuscript in Working Paper Series

“Determinants and Role of Trust in E-Business: A Large Scale Empirical Study,” MIT Sloan School Working Paper 4282-02, Dec 2002 with Glen L. Urban, Venkatesh Shankar and Iakov Y. Bart.  Posted on SSRN Website, February 2003, TOP 10 SSRN Most Downloaded List in April 2003. (As of September 2008, downloaded more than 1000 times).

Interview article
“Casting a Broad Net,” Northeastern University Magazine, January 1997, by Allison Perkins, based on my interview about the Fall ‘96 MIT/Northeastern Internet Workshop that I organized and co-chaired.

RESEARCH UNDER REVIEW

Journal Articles under review 
1. “Do Information Technology Tools Foster New Product Performance? A New Product Development Phase-Based Analysis of Effects,” with Serdar S. Durmusoglu and Gloria Barczak.

2. “User-Generated Content: Harnessing the Growing Power of the Consumer,” with Andrew Rohm and Asen Nikolov (Northeastern University MBA Student).
OTHER RESEARCH
Unpublished Manuscripts

1. “Design and Evaluation of a Trust-Based Advisor on the Internet”, revised working paper,

Winter 2003, with Glen Urban, MIT.

2. “E-Procurement Strategies,” Discussion Summary Notes from Society of Information 

    Management (SIM), IT Procurement Working Group Meeting, July 2001.

3. “Marketers Evaluate the Internet,” Fall 1999.
4. “Consumer Expectations: Patterns and Relative Impact on the Adoption of Technological    

      Innovations,” Summer 1997. 
Research In Process

1. “Internet and Mobile Marketing Adoption in Emerging Economies: The Case of India” This is a new project focusing on India. Industry contacts were established in India in two cities Delhi and Kolkata. The plan is to write a case study on SAIL (Steel Authority of India) and/or mJunction (a B2B portal) next year. (New Solo Project)

2.  “Usage of Specific IT tools in NPD: A Phase Based Analysis,” with Gloria Barczak and Serdar S. Durmusoglu. Extends the work based on PDMA grant to look at stages of the NPD process. Manuscript presented at the PDMA conference September 2008. A second more detailed and analytical paper submitted to JAMS. September 2008.
3. “Media Multitasking Project,” with Andrew J. Rohm and Fleura Bardhi.  Paper based on initial analysis presented at Transformative Consumer Research Conference at Dartmouth Tuck School, July 2007. Paper accepted for presentation at AMA Summer 2008 Conference. Additional analysis underway for a journal article aimed at an advertising journal. Project being extended to Europe with Prof. Andrew J. Rohm. Data collection in Europe to be facilitated by Nokia.

4.  “Consumer Acceptance of Mobile Marketing Practice across Global Markets,” with Andrew J. Rohm.  This study investigates factors influencing consumers' acceptance of mobile marketing practices across two markets: an established (US) and a developing (Pakistan) market. Three papers have been published/accepted at IJMM, JIM, SMR, and one conference proceeding. Data collection to in late Summer/Fall 2008 to extend the study to China. Project dates 2005-Present.  

5.  “E-Business in Developing Countries.” Visited over 30 companies and organizations, conducted interviews with about 60 senior executives in Pakistan 2004 – 2005.  Case studies written on companies in Pakistan, e.g. Pakistan State Oil Company. Other cases proposed for next year. Project dates, June 2004–Present. (Solo Project)

Other Projects:
1. "Online Marketing Campaigns: E-Promotions," with Mike Gauthier, President, E-Tractions and Northeastern University MBA student, Hussain Mooraj, Fall 2001.
2. “Adoption and Diffusion of the Internet: Implications from History,” with Don Lehmann, Columbia University, Winter 2000. 

Doctoral Dissertation.

Models of the Adoption and Diffusion of Innovations: Some Investigations and Extensions,” 1986.

Presentations

Presentations at Academic Conferences and Universities
1. “Mobile Marketing: A Research Agenda,” with Prof. Russell Winer NYU/MSI at the INFORMS Marketing Science Conference, University of Michigan, June 2009.
2. “Brand in the Hand: Global Research in Mobile Marketing,” with Andrew J. Rohm, Mobile Marketing Conference with Marketing Science Institute (MSI), Boston, MA, December 2008.
3. “An Exploratory Study of Media Multitasking Practices and Experiences Among Young Consumers,” with Andrew Rohm, and Fleura Bardhi, ACR Conference, San Francisco, CA, October 2008. 
4. “Do Information Technology Tools Foster New Product Performance? A New Product Development Phase-Based Analysis of Effects,” with Serdar S. Durmuşoğlu and Gloria Barczak, Product Development and Management Association, Research Forum, Orlando, FL, September 2008. 
5. “Tuning In and Tuning Out: An Exploratory Study of Media Multitasking Among Young Consumers,” with Andrew J. Rohm, and Fleura Bardhi, Marketing Communications and Branding Track, AMA Summer Marketing Educator’s Conference, San Diego, CA, Aug. 2008.
6. “Do It Tools Influence New Product Performance,” with Erik Jan Hultink and Gloria Barczak, 15th International Product Development Management Conference, Hamburg, Germany, June 29- July 1, 2008. 

7. “Factors Influencing Consumer Acceptance of Mobile Marketing: A Two-Country Exploratory Study.” Presentation part of Marketing Science INFORMS Conference, Vancouver, June 12-14, Vancouver, Canada. 

8. “Research Streams in Digital Marketing,” presentation in the Marketing Department, Ph.D. seminar, University of Maastricht, Netherlands, December 2007. 

9. “Tuning In and Tuning Out:  Consumer Multitasking in Today’s Mediascape” with Andrew J. Rohm and Fleura Bardhi, Transformative Consumer Research Conference,  sponsored by Association of Consumer Research (ACR), Tuck School of Business, Dartmouth College, July 2007. 
10. “Antecedents and Consequences of Information Technology Usage in NPD: A Comparison of Dutch and U.S. Companies,” with Gloria Barczak, and Erik Jan Hultink, 2007 International Product Development Management Conference (IPDM), Porto, Portugal, June 2007. 

11. “Acceptance of Mobile Marketing Practices across Established and Emerging Markets,” with Andrew J. Rohm, presented at the European Academy of Management (EURAM) Conference, HEC, Paris, France, May 2007. 

12. “Extent of Information Technology Usage in NPD:  Contingent Effects on Measures of New Product Performance,” with Gloria Barczak and Erik Jan Hultink, 2006 PDMA Academic Research Forum, Atlanta, GA, October 2006. 

13. “Competing Through Innovation in the Global Marketplace,” symposium co-presenter with Andrew J. Rohm at the 2006 Academy of Management Conference, Atlanta, GA, August 2006. 

14. “Morphing Site Design for Individual Search and Decision Style,” with Glen Urban, Gui Liberali, and John Hauser, INFORMS Marketing Science Conference XXVIII, Pittsburgh, PA June 8-10, 2006. 

15. “Brand in the Hand: An Exploratory Study of Mobile Marketing Practices,” IGIM/Provost’s Office research presentation, Northeastern University, February 9, 2006. 

16. “Factors Impacting IT Usage and New Product Effectiveness,” with Gloria Barczak and Erik Jan Hultink, presented at the 13th International Product Development Management Conference (EIASM), Milan, Italy, June 2006. 

17. “The Usage of Information Technology in the NPD Process: An Exploratory Study,” with Gloria Barczak, 12th International Product Development Management Conference, Copenhagen, Denmark, June 2005. 

18. “Brand in the Hand,” with Andrew J. Rohm, presented at the INFORMS Marketing Science 
         Conference, Atlanta, GA, June 2005. 

19. “An Exploratory Study of Mobile Marketing Communications,” with Andrew J. Rohm, presented at the European Academy of Management Conference, Munich, Germany, May 2005. 

20. “Building Customer Trust through Adaptive Website Design,” with Glen L. Urban, MIT and Bryan G. Rhoads, Intel, presented at Yale University, paper selected for presentation by MSI- JMR competition on Industry/Academe Collaboration, Fall 2004. 

21. “Designing Winning E-Business Strategies: The Role of Trust,” presented at Lahore University of Management Sciences (LUMS), Pakistan, as an invited speaker,  July 2004. 

22. “Trust Based Market Experimentation and Sequential Design of Internet Sites,” with Mahesh Kumar, Post-Doctor, MIT, Glen Urban, MIT and Yakov Bart, Ph.D. Student, Berkeley, presented at Marketing Science Conference, Rotterdam, Netherlands, June 2004. 

23. “Trust Generation through Site Design,” with Glen Urban, MIT and Bryan Rhoads, Intel, presented at MIT E-Business Conference, May 2004. 

24. “Adaptive Online Experimentation,” with Yakov Bart, Ph.D. Student, Berkeley, Mahesh Kumar, Post-Doctoral Student, MIT and Glen Urban, MIT at Poster Session E-Biz Conference, May 2004. 

25. “Adaptive Experimentation for Internet Site Design,” with Glen Urban, MIT, Lauren McCann, MIT, Ph.D. Student and  Bryan G. Rhoads Intel, presented at the INFORMS Marketing Science Conference, University of Maryland, College Park, Maryland, June 2003. 

26. “Investigating the Evolution of the Internet as a Marketing Medium,” with Andrew J. Rohm presented at the ISBM/CBIM Conference, Orlando, Florida, February 2003. 

27. “Market Experimentation and Site Design,” with Glen Urban, MIT, and Bryan Rhoads, Intel, presented at the MIT E-Business Center Conference on “Defining E-Business: Innovation, Productivity, and Market Leadership,” MIT, Boston, MA May 2003. 
28. “Talking-Head Trusted Advisor,” Poster Session, MIT E-Business Center Conference, with Glen Urban, and students, Philip Decamp, Mahesh Kumar, Lauren McCann and Rami Musa, MIT, Boston, MA, May 2003. 
29. “Determinants and Role of Trust in E-Business,” presented at the INFORMS Marketing Science Conference, University of Alberta, Edmonton, Alberta, Canada, June 2002. 

30. “Adaptive Experimentation on the Internet,” results of Intel Internet Trust project, with Glen Urban presented at the E-Business Center at MIT, April, 2002. 
31. “Trust in E-Commerce: Some Initial Explorations,” presented at the Marketing Science

Institute B2B E-Commerce Conference, Austin, Texas, March 2001.

32. “A Trust Based Index for Evaluating Web Sites: Some Initial Explorations,” with Glen Urban, MIT, presented at the INFORMS Marketing Science Conference, UCLA, CA, June 2000.
33. “Laser Cosmetic Surgery Marketing: Patient Characteristics and Influencing Factors for Cosmetic Laser Surgery,” presented as an invited speaker at the European Medical Laser Association Conference (EMLA), Florence, Italy, October 1999.
34. “The Diffusion of the Internet: Lessons from History,” with Donald R. Lehmann, Columbia University, presented at the INFORMS Marketing Science Conference, Syracuse, NY, May 1999.

35. “How Marketing Research Affects New product Performance: The Case of Cycle Time in Technology Intensive Industries,” with Gloria Barczak, presented at the INFORMS Marketing Science Conference, Syracuse, NY, May 1999.

36. “Consumer Response to the Internet: Tracking On-line Home Users, Initial Explorations and Methodological Issues,” presented at the London Business School, Center for New Media Research as an invited speaker, September 1998.

37. “Consumer Internet Usage: Non-response Issues in Tracking studies,” with Fred Wiseman, presented at the Marketing Science Conference, INSEAD, France, July 1998.
38. “The Role of Marketing Research in New Product Development in Technology-Driven Industries,” with Gloria Barczak, presented at the Marketing Science Conference, INSEAD France, July 1998.

39. “How Marketing Research Affects New Product Performance in Technology-Intensive Industries,” with Gloria Barczak, presented at the INFORMS Conference, Montreal, Canada, April 1998.
40. “Understanding Consumer Response to the Internet: Tracking On-line Home Users,” presented at the COTIM ‘97, Conference on Technology and Information Markets, Brussels, Belgium, November 1997.
41. “Marketing on the Internet: Research and Strategy Implications,” presented at a research seminar of the Marketing Strategy and Technology Group, University of Technology, Sydney, Australia, June 1997.
42. “Consumer Response to the Internet: Tracking On-line Home Users,” presented at a research seminar of the Marketing Strategy and Technology Group, University of Technology, Sydney, Australia, June 1997.

43. “Consumer Response to the Internet: Tracking On-line Home Users,” presented at the INFORMS Marketing Science Conference, UC Berkeley, Berkeley, CA, March 1997.

44. “The Role of Marketing Research in NPD: The Case of the Telecommunications Industry, A Pilot Study,” with Gloria Barczak, presented at the INFORMS Marketing Science Conference, UC Berkeley, Berkeley, CA March 1997.

45. “Tracking Business Adoption of the Internet: Implications from History,” with Donald Lehmann, Columbia University and Michael Kelly, Techtel Corporation, presented at the INFORMS Marketing Science Conference, March 1997.

46. “Understanding Consumer Response to the Internet: Some Initial Explorations,” paper presented at the Future of Internet Marketing Workshop, MIT, September 1996.

47. “Understanding Consumer Response to Emerging Technologies: Initial Explorations of On-line Home Users,” with Michael Kelly, Techtel Corporation, presented at the Marketing Science Conference, University of Florida, Gainesville, March 1996.

48. “Monitoring Consumer Response to the Information Superhighway: Some Initial Explorations,” with Russell S. Winer, presented at the INFORMS Conference, Los Angeles, CA, April 1995.

49. “Monitoring Consumer Response to the Information Superhighway,” with Russell S. Winer, presented at the Association for Consumer Research Conference, Boston, MA, October 1994.

50. “Monitoring Consumer Response to the Information Superhighway,” presented at the Marketing Science Institute Conference, Boston, MA, September 1994.

51. “Consumer Expectations and Preferences for Forthcoming Innovations: The Case of High Definition Television (HDTV),” presented at the TIMS Marketing Science Conference, University of Arizona, Tucson, Arizona, March 1994.

52. “A Brand Performance Data Base Project,” with Rick Staelin, Marketing Science Institute and Duke University, presented at the TIMS Marketing Science Conference, Washington University, St. Louis, Missouri, March 1993.
53. “Time Preferences for Products and Attributes and the Adoption of Technology-Driven Innovations,” with Russell S. Winer, presented at the ORSA/TIMS Marketing Science Conference, London, England, July 1992.

54. Small Group Discussion Report on Business-to-Business Markets, at the Conference on “Roles of Research and Models in Improving New Product Development,” Marketing Science Institute, Cambridge, MA, May 1990.

55. “Choice Dynamics for High-Tech Durables: The Role of Attribute Discounting,” with Russell S. Winer, presented in the workshop on “Incorporating Choice Dynamics in Buying Behavior Models,” at the Banff Invitational Symposium on Consumer Decision Making and Choice Behavior, Banff, Canada, May 1990.

56. “An Attribute Discounting Model of Demand for Consumer Durables: An Exploratory Study,” with Russell S. Winer, presented at the ORSA/TIMS Marketing Science Conference, Durham, NC, March 1989.

57. “Generalization from New Product Diffusion Models: A Meta Analysis,” with John U. Farley and Donald R. Lehmann, EURO IX-TIMS XXVIII Conference, Paris, France, July 1988.

58. “Risk Attitudes across Attributes and their Impact on the Adoption of Innovations: An Exploratory Study,” ORSA/TIMS Marketing Science Conference, Seattle, WA, March 1988.

59. “Expectations and their Impact on the Adoption of Innovations,” ORSA/TIMS Marketing Science Conference, Paris, France, June 1987.

60. “A Meta Analysis of Diffusion Models: Some Preliminary Results,” with John U. Farley and Donald R. Lehmann, presented at the ORSA/TIMS Marketing Science Conference, Dallas, TX, March 1986.

61. “Exploring the Innovativeness/Technological Obsolescence Trade-Off for Technologically Intensive Consumer Durables,” with Susan Holak and Donald R. Lehmann, presented at the ORSA/TIMS Marketing Science Conference, Nashville, TN, March 1985.

62. “A Planning Model for Water Desalination and Re-use,” with Anwar Kazmi, presented at the Water Systems ‘79 Conference of the American Society of Civil Engineers, Houston, TX, 1979.

Other Digital Marketing/ E- Business Presentations 

1. Tuning in and Ting Our: A study of Media Multitasking Among Youth Consumers,” with Andrew J. Rohm and Fleura Bardhi (2008) presented at Reebok Headquarters, April 28, 2008.

2. “Mobile Marketing and New Media Research,” with Andrew J. Rohm presented at the IGIM Research Seminar Series, CBA, Northeastern University, May 2007. 
3. "Brand in the Hand:  The Mobile Consumer and Marketing," with Andrew J. Rohm presented at the CBA Alumni Reunion Seminar, April 28, 2007. 

4. “Brand in the Hand and Exploratory Study of Mobile Marketing Practices,” with Andrew J. Rohm presented to the CBA Board of Visitors, Northeastern University, February 17, 2006. 
5. “Mobile Marketing: Brand in the Hand,” presentation to executives at the Steel Authority of India Limited, New Delhi India, February 2007. 

6. “Internet Trust,” presented research to Pakistani executives in Karachi, December 2004. 

7. “Designing Winning E-Business Strategies,” presented at an executive session at the Lahore University of Management Sciences, (LUMS), Pakistan, December 2004. 
8. “Designing Winning E-Business Strategies,” presented at an executive session, organized by Cybernet in Karachi, Pakistan, July 2004. 
9. “E-Commerce and Marketing,” presentation as guest speaker in Professor Eileen Trauth’s Information Systems undergraduate course, Northeastern University, Fall 2000.

10. “E-Commerce and Marketing: A Research and Teaching Agenda,” presented as an invited speaker at the Society for Information Management (SIM) IT Procurement Group meeting, July 13, 2000.

11. “Teaching E-Commerce,” presented at the International Partnership of Business School (IPBS) Conference, Northeastern University, July 7, 2000.

12. “Marketing Success in E-Commerce,” presented at State Street Bank Northeastern University Alumni Event, May 18, 2000.

13. “Marketing on the Internet: Research and Strategy Implications,” presented as a guest speaker in the Marketing Management EMBA class, Northeastern University, February 1997.
Other Presentations

1. “Economy and Markets: Celebrating Pakistani Women: Their Lives and Struggles,” Pak Millennium Conference, Tufts University, April 29, 2006. 

2. “Asian Americans and the Advisory Group at Northeastern University,” Presented at the Pan Asian American Celebration Week, Asian American Luncheon Session, Northeastern University, April 2003. 

3. “Reaching out to the Asian American Community,” presentation of the Asian American Advisory Group on Diversity, to the President and Provost, Northeastern University, May 2001.
4. “The ABC’s of College Success,” presented as an invited speaker at the Cambridge Rindge and Latin School, April 29, 1998, in the High School Speaker Series of the Dean’s office, CBA, Northeastern University.

5. “ACE Information Literacy Interest Group, Video Conference Town Meeting,” Northeastern University, Burlington Campus, invited discussant, May 29, 1998.

6. “Research Agenda: Past, Present, and Future,” presented as an invited speaker at a Columbia University conference to honor Professor Donald Lehmann of Columbia University, on his retirement as editor of Marketing Letters, May 1997.

7. “Teaching by the Case Method,” presented at the University-wide Workshop for Faculty, Golden Gate University, San Francisco, CA, Spring 1995.

8. “Adoption and Diffusion of Innovations,” presented at the Board of Trustees Retreat, Golden Gate University, San Francisco, CA, September 1994.

9. “University Professor as a Career Choice,” presented at the Muslim Youth Seminar, Los Angeles, CA, May 1994.

10. “Adoption and Diffusion of Innovations,” presented as a guest speaker at the Ph.D. Marketing  Seminar Discussion, Haas Business School, UC Berkeley, CA, March 1994.
Conference/ Session Chair, Panel Discussant Activities 
1. Session Co-Chair, “Youth Consumer Panel on Mobile Marketing,” forum organized by the Mobile Marketing Association, New York, NY, June 2007. 
2. Session Chair, Panel Discussant, “Economy and Markets: Celebrating Pakistani Women: Their Lives and Struggles Pak-Millennium Conference, Tufts University, Medford, MA, April 2006.

3. Conference Co-Chair, SIG Sessions, AMA, Summer Marketing Educators’ Conference, August 2004, Boston, MA.

4. Session Chair and Panel Discussant, “Pricing Strategies in the Online Environment,” Winter Marketing Educators’ Conference, AMA, February 2004, Scottsdale Arizona.

5. Panel Discussant “Using Information in the Production Development Process,” PDMA conference October 2003, Boston, MA.

6. Breakout Session Discussion Leader at MIT workshop on “Trust on the Internet,” sponsored by the E-Business Center, Cambridge, MA, October 2000.

7. Session Chair and Discussant in panel on “E-Commerce Solution Providers” at the

Society for Information Management IT Procurement Group meeting July 13, 2000, Boston MA.

8. Session Chair and Discussant in two panels on “Consumer Experiences in Virtual Environments,” at COTIM 99 E- Commerce Conference, Providence, Rhode Island, September 1999.

9. Session Chair at INFORMS Marketing Science Conference, Syracuse, New York, May 1999. 

10. Session Chair at COTIM ‘97 Conference, Brussels, Belgium, November 1997.

11. Session Chair at INFORMS Marketing Science Conference, UC Berkeley, CA, March 1997.

12. Conference and Session Chair MIT/NEU Internet Workshop, Cambridge, MA, September 1996.

13. Session Chair at INFORMS Marketing Science Conference, Gainesville, Florida, March 1996.

14. Session Chair at Association of Consumer Research (ACR) Conference, Minneapolis MN, October 1995. 

Conferences and Workshops Organized/Chaired/Conducted 

1. Co-Chaired and Organized a Mobile Marketing Conference with Marketing Science Institute, held December 4-5, 2008.  Conference planning with Prof. Russell Winer, NYU and MSI Executive Director, Summer 2007-Dec 2008.

2. Organized and presented by invitation, a two-day workshop on “Teaching by the Case Method,” to Management faculty at the National Institute of Science and Technology, Islamabad, Pakistan, July 2005.

3. Organized, and chaired a panel on “Marketing on the Internet: Research and Strategy Implications,” at the Conference on Technology and Information Markets, COTIM ‘97 Conference, Brussels, Belgium, November 1997.
4. Organized, and chaired a panel on “Marketing on the Internet,” at the INFORMS Marketing Science Conference, UC Berkeley, Berkeley, CA, March 1997.
5. Faculty/Industry Internet Workshop: Organized and Co-Chaired faculty/industry workshop “Envisioning the Future of Internet Marketing: Research and Strategy Implications,” jointly sponsored by MIT and Northeastern University, held at MIT, Cambridge, MA, September 18-19, 1996. (http://www.cba.neu.edu/workshop/mit-edu)

6. Organized Marketing Research Seminar Series at Northeastern University, Boston, MA, Fall 1995-Present.

7. “Teaching by the Case Method,” Organized and Chaired the University -wide Workshop for Faculty, Golden Gate University, San Francisco, CA, Spring 1995.

8. “A Brand Performance Data Base Project,” Organized, Co-chaired the Faculty Workshop at ORSA/TIMS Marketing Science Conference, London, England, July 1992. 

9. Organized and Chaired a session on “Marketing New Products,” at the EURO IX-TIMS XXVIII Conference, Paris, France, July 1988.
Conference Participation 
1. Invited participant, Marketing Science Institute (MSI), Board of Trustees Meeting: Acting on Insights, Taj Hotel, Boston, April, 2009. 
2. Invited participant, Marketing Science Institute (MSI) , “The New Media Landscape,” MSI Conference, Barcelona, Spain, May, 2008.

3. Invited participant, Marketing Science Institute (MSI), “Online Media Conference,” Palm Springs/University of California at Riverside, February 2008.

4. Participated in conference by Mass Network Communications Council on, “The Explosion in Broadband Wireless,” featured speaker: Congressman Edward Markey, Chairman, U.S. House Subcommittee on Telecommunications, Bentley College, Waltham, MA, September 24, 2007.
5. Attended Conference on Emerging Markets hosted by Northeastern University and Wharton School, Boston, MA, June 2007.

6. Participated in conference by Mass Network Communications Council on, “The User-Powered Revolution and the Infrastructure That Fuels It,” Bentley College, Waltham, MA,  January 18, 2007.  
7. “Wireless Entertainment and Mobile Marketing,” participated at Mass Network Communications Council, at The Emerging Enterprise Center at Foley Hoag, Waltham, MA December 7, 2006.
8. Invited participant, MIT Sloan CIO Summit, E- Business Center, Cambridge, MA , June 2006.
9. Invited participant MSI Conference on “Marketing, Sales, and Customers,” Cambridge, MA, December 2005.
10. Invited participant, annual E-Business Center Sponsors’ Conference MIT Sloan School of Management, “E-Business and the Extended Enterprise,” Cambridge, MA, June 2006.

11. Invited participant, Frank Bass Conference, Emory University, Atlanta GA, June 2005.

12. Invited participant, Marketing Science Institute (MSI) Conference on “Customer Relevant Innovation,” Cambridge, MA, May 2005.
13. Invited participant, annual E-Business Center Sponsors Conference MIT Sloan School of Management, “E-Business 2.0: What works, what didn’t and what’s next?” Cambridge, MA, May 2005. 

14. Attended Annual Journal of Retailing Babson Research Colloquium, Wellesley, MA, April 2005.  

15. Attended Massachusetts Telecommunication Council Breakfast Seminar, “Wireless Applications, Creating Excitement, Delivering Value,” Newton, MA, September 2004. 

16. Attended American Marketing Association, Summer Marketing Educators Conference, Boston, MA, August 2004. 

17. Attended “Hot Thoughts on Innovation,” MSI conference at Summer AMA, Boston, MA, August 2004.

18. Research Symposium on Interactive Marketing, sponsored by Center of Marketing Technology and Journal of Interactive Marketing, Bentley, Waltham, MA April 16, 2004.

19. Pak-Millennium Conference 2004: Higher Education in Pakistan, Challenges for Reform, sponsored by The Boston Group and Pakistani Students Association at MIT and Harvard, Boston College, Boston, MA, April 2004.
20. Attended MSI conference on “Customer Management,” Duke University, Durham, NC, March 2004.

21. Attended conference on, “Alternatives to Venture Capital Funding,” sponsored by OPEN (Organization of Pakistan Entrepreneur of North America), Boston, MA, February 28, 2004.
22. Attended “Babson Marketing Research Conference,” Sponsored by OPEN (Organization of Pakistan Entrepreneur of North America), Wellesley, MA, February 27th, 2004.
23. Attended as an Invited Participant, MIT’s Buck Weaver Conference held in September 2004, which is MIT’s Ph. D research camp for doctoral students.

24. Invited Participant, Annual Conference, "Defining E-Business: Innovation, Productivity, and Market Leadership," E-Business Center, MIT, Cambridge, MA, May 2003.

25. Invited to attend panel in the academic convocation titled, “Why is Consumer Power Growing and How Should Companies Respond,” as part of MIT Sloan School's 50th anniversary celebrations, Cambridge, MA, Fall 2002.

26. Invited Participant, Academic Research Workshop, "Theory T - The Trust Imperative" at E-Business Center, MIT, November 2002.

27. Invited Participant MIT E-Business Center Conference, “Making Digital Business Pay,” Hyatt Regency Hotel, Cambridge, MA, November 2002.

28. Invited Participant, “Globalization of E-Business” Conference, E-Business Center MIT, Oct 2002.

29. Invited participant, Annual Meeting MIT E-Business Center, Cambridge, MA, April 2002.

30. Attended Pak-Millennium Conference 2002, titled “Higher Education in Pakistan, Challenges for Reform,” sponsored by The Boston Group and Pakistani Students Association at MIT and Harvard University, Boston University, Boston, MA, April 2002. 

31. Participated in a networking conference of (OPEN) Organization of Pakistani Entrepreneurs, Boston, MA, January 2002.

32. Participated in a conference on “The Entrepreneurial Process in the IT World,” sponsored by OPEN (Organization of Pakistani Entrepreneurs), Boston, MA, Spring 2001. 

33. Invited participant MIT Conference “Trust on the Internet,” Cambridge, MA, October 2000.

34. Participated in Direct Marketing Association's Net Marketing Fall Conference, September 2000. Also attended special session for Marketing Academics as part of this conference.

35. Participated in MIT Conference on “Marketing Science and the Internet,” Cambridge, MA, March 1998.
36. Participated in Marketing Science Institute’s Conference on “Research Frontiers in Interactive Marketing,” Cambridge, MA, September 1997.

Other Research Activities

1. Attended a presentation at Northeastern on Social Networks, featuring John Rendon, from The Rendon Group, Boston, MA, March 13, 2008.

2. Invited to create a panel on Mobile Media by James Trilling from Federal Trade Commission (FTC), Washington, DC, May 2008.

3. Submitted, self-nomination for Mobile Marketing Association Academic Award, August 2007.

4. Attended NU’s Institute of Global Innovation Management (IGIM) Seminars, Boston, MA, 2004-Present.

5. Attended Northeastern University CBA’s Research Seminar Series, Boston, MA, 2004-2005.

6. Invited participant, Center for E-Business, Weekly Research Seminar Series, MIT, Cambridge, MA, Fall 2002-Spring 2003. 

7. Invited participant, Marketing Department, Research Seminar Series, MIT, Cambridge, MA, Fall 2002-Present.

2. GRANTS
External Grants

PDMA Research Grant

2005       

Awarded competitive research grant  for project on “An Examination of Factors Impacting Information Technology Usage and Performance in the New Product Development Process,” with Gloria Barczak, Product Development & Management Association (PDMA), $2500, access to membership list for research, March 2005.

Internal Grants

NU Provost ENHANCE Research Grant for Tenured Faculty
2008
Awarded competitive grant from NU Provost’s office, for project on “Youth Media Multitasking and Implications for Marketing Communications: A Comparison of U.S. and European Markets,” with Andrew J. Rohm, April 2008, $10,000.
Faculty Development Fund Award

2002                  Awarded competitive research grant from NU Faculty Development Fund for project on “Investigating  the Evolution of the Internet as a Marketing Medium," with Andrew J. Rohm, Northeastern, $4,500.
NU CBA/IGIM Research Grants

2005-2006
Awarded research grant for Mobile Marketing Brand in the Hand Research with Adidas, in Amsterdam and Multitasking Study Discussions with Ogilvy in Frankfurt, Germany, July 2005-June 2006. $2,000.
2005

 Awarded research grant for case writing Pakistan State Oil, Naseeb.com, and for Mobile Marketing Research Survey conducted at two Universities in Pakistan July - December 2005. $ 2,000 for both projects.
2004  
             Awarded research grant by NU Institute for Global Innovation Management   

                          (IGIM), for project on “Global E-Business and Mobile Marketing,” with Andrew J.    

                          Rohm, Northeastern University, Boston, MA, Spring/Summer 2004. $ 2,000.
2004                  Awarded research grant for writing case entitled, “Technology Adoption in Developing Countries: Pakistan State Oil,” Northeastern University, Boston, MA, 2004 - 2005. $ 4,000. 
C. EMPLOYMENT EXPERIENCE

Other Academic Experience
1.   Fall 1983-1986  
Research Assistant and Teaching Assistant, Marketing, 









Columbia University, NY, NY, Graduate School of Business.  

2. Fall 1982-1983
             Research Assistant and Teaching Assistant, Marketing, MIT,

      



Sloan School of Management.

3. 1979-1982
             Instructor, Bentley College, Waltham, MA, 

      



Quantitative Analysis Department.

4. 1980-1981
             Instructor, Boston University, Boston, MA. 

5. 1977-1979
             Instructor, University of Massachusetts, Boston, MA, 
College of Professional Studies.

6. 1976-1977   
             Teaching Assistant, Graduate Statistics Course, MIT, 
Sloan School of Management, Cambridge, MA. 

7. 1975-1977
             Co-Instructor, MIT, Cambridge, MA. Humanities Department. 



8.    1974


Lecturer, University of Karachi, Karachi, Pakistan, 





Department of Mathematics.

Industry Experience
1977-1979

Development Analysis Associates, Cambridge, MA,




Operations Researcher, Statistician. Acting team leader Survey/Statistics Group. Developed mathematical models to decide location and capacity of Water Desalination Plants in Saudi Arabia. Assessed consumer demand for water and electricity. In charge of data collection, analysis, and supervision of the Survey/Statistics Group.

Other Research Positions

June - August 1992
Marketing Science Institute (MSI), Cambridge, Massachusetts 

Senior Research Associate.
D. INSTRUCTION

Developed a series of courses on Electronic Marketing/E-Business and Digital Marketing for the Undergraduate, Graduate and Executive Programs at Northeastern University.

Courses Taught:

Northeastern: Executive MBA/High-Tech MBA Graduate Courses

Executive MBA/High-Tech MBA Graduate Courses

MKT G280 
Marketing Analysis for Technology Based Products and Services, EMC Hopkinton, Spring 2007




MKT G282

Digital Marketing, High-Tech MBA EMC Hopkinton, Summer 2 2006

MGT 3615

E-Business/E-Marketing, EMBA Class 03 and Class 04, Spring 2003

MGT 3612

E-Business and Electronic Marketing, EMBA Minimester, Spring 2002

MGT 3997

Electronic Marketing/E-Business, High-Tech MBA EMC, Spring 2002

MBA Graduate Courses (Semester System)
INB G213

Doing Business in Eastern Europe, Summer 1 2004 

CBA G230

The Evolution of the Internet as a Marketing Medium, Spring 2004

CBA 3917

Introduction to E-Commerce and Marketing, Intensive MBA Elective, 

Spring 1999. (Renamed 2000-2001. Formerly called Marketing and Technology)

MKT G222
Digital Marketing (Renamed 2007 formerly called Electronic Marketing), Spring 2004, Spring 2005, Summer 1 2007, Summer 1 2008.

MKT G200 
Creating and Sustaining Customer Markets, Fall 2003, Fall 2004, Fall 2005, Fall 2006.

MBA Graduate Courses (Quarter System)
MKT 3918
Electronic Marketing, MBA Elective Spring 2002, Spring 2003, Summer 1 2003. (Renamed 1999-00. Formerly Marketing and Technological Innovations)


MKT 3860
 
Marketing Management, Part-time MBA program, Winter 2002

MKT 3820/MKT 3860 
Marketing Management, (Co-op)/ Full-time MBA program, Winter 2001, Spring 2000,Winter 2000, Spring 1999, Winter 1999, Winter 1998, Spring 1997, Spring 1996, Winter 1996.     

MKT 3443
 Marketing Management, MS/MBA Accounting program, Fall 1996, Fall 1995

MGT 3999 

Independent Study, Spring 1997, Spring 1996, Winter 1996

MGT 3998

Independent Study, Summer 2001, Winter 2002

MKT G402

Independent Study, Summer 2 2008
Undergraduate Courses (Semester System)

MKT U508
Electronic Marketing, Undergraduate Elective, Fall 2003, Spring 2004, Fall 2004, Spring 2005, Fall 2005, Fall 2006, Fall 2007, Spring 2008.
Undergraduate Courses (Quarter System)

MKT 1518
             Electronic Marketing, Undergraduate Elective, (Renamed 1999-2000, 

formerly called Marketing and Technology), Fall 2001, Spring 2002, Spring 2003, Spring 2001, Winter 2000, Winter 1999.

MKT 1818

Marketing and Technology (Hons.) Elective, Winter 1998

MKT 1735

Introduction to Marketing (Hons.), Fall 1996, Winter 1996

Northeastern: Other Teaching

Russian Program, Taught Session on Mobile Marketing Brand in the Hand to students from Moscow State University, June 2006.
EMBA, Minimester Integrative Session II, “E-Commerce and Marketing,” Spring 2000. 

Foundacion Cane, NU Executive Education Program. “The Exciting New Era of E-Commerce and Marketing,” Buenos Aires and Cordoba, Argentina, August 2000. 

Blue Cross Blue Shield, Northeastern University Marketing Course, Faculty Advisor, 1995-1996.

Teaching other than Northeastern

1. 1993-1995         Marketing Management in the MBA program, UC Berkeley, CA. Haas 




School of Business.  

2. 1992-1994
Marketing Management, Marketing Planning in the MBA Program 

   Marketing Management, Research Methodology, Marketing Doctoral     Seminars, DBA program, Golden Gate University, San Francisco, CA.

3. 1986-1992         Marketing Management core course, MBA Program, 

Harvard Business School, Boston, MA.

4. 1987
Doctoral Seminar on Research Design, 
Harvard Business School, Boston, MA.


5. 1979-1982
Quantitative Analysis, Operations Research and Statistics, Undergraduate, Graduate, and Adult Education Courses, Bentley College, Quantitative Analysis Department, Waltham, MA.

6. 1980-1981
Operations Research and Linear Programming, Undergraduate courses, Boston University, School of Management, Boston, MA.

7.  1977-1979
Operations Research and Linear Programming, Undergraduate courses, 

    University of Massachusetts, College of Professional Studies, Boston, MA.

8. 1975-1977
Undergraduate Humanities Seminar, “International Students and Participation in Development,” modules on  “Technology Transfer to Developing Countries,” and “Population and Development Issues,” Humanities Department, MIT, Cambridge, MA.
9. 1974
 Mathematical Statistics, Graduate course, University of Karachi, Department of Mathematics, Karachi, Pakistan.
Other Teaching Related Activities

1. Developed and taught a new course on Digital Marketing, High-Tech MBA, EMC Summer 2 ’06.

2. Developed and taught a new course on Marketing Analysis, High-Tech MBA, EMC, Spring ’07.

3. Developed and obtained approval for a new one credit MBA elective "Brand in the Hand: An Introduction to Mobile Marketing," Spring 2006.

4. Developed a new MBA International Study Abroad course on “Marketing Innovations” to be  

       conducted in Finland, Sweden and Estonia.  Meetings with Dean, Senior Associate Dean, MBA 

       office. Did information sessions for students, Fall 2005.

5. Member Working Group NU International Study Abroad (ISA) programs. Provided input on MBA ISA Proposals, Spring 2006.

6. Conducted Workshop as invited guest speaker, “Teaching by the Case Method” MBA program, National University of Science and Technology/National Institute of Management Sciences, Islamabad, Pakistan, July 2005.

7. Guest Speaker, MBA program, Lahore University of Management Science, Pakistan, ‘87-‘95

8. Dissertation Chair and Thesis Supervisor for four doctoral theses in the DBA program at Golden Gate University, San Francisco, CA, 1992-1995.
Professional Development and Certification

1. Took a training course at MIT for Research Involving Human Subjects and qualified for MIT COUHES (Committee On the Use of Humans as Experimental Subjects) 3 year certification, November 2006.

2. Attended the CBA’s Online Course Development Basic Training, April 2007.


Had follow up one-on-one meetings, and proposed an Online MBA elective course on Digital Marketing to be developed 2008-2009.

E. SERVICE

INSTITUITIONAL SERVICE AT NORTHEASTERN

University Service

Committees:

Member, President’s Committee on Harmony, Inclusion and Justice, Fall 2006-Present.

Member, Subcommittee on Intellectual Climate, Committee on Harmony Inclusion and Justice, Fall 2007-Present. (Invited by Provost and President to join, and Appointed by President)
Co-Chair, post-tenure and Member, President's Asian American Advisory Group on Diversity, Spring 1999-Present. (Invited by President to join and Appointed by President)
Member, President’s Advisory Group on Women and Diversity Issues, Fall 1997-Present.
(Invited by President to join and Appointed by President)
Member, Search Committee of the Asian American Advisory Group on Diversity to hire a Director for the Asian American Center, 2004-2005. (Volunteered and Appointed)
Member, Northeastern Students Grievance Committee. (Invited by President Freeland and Dean Donnie Perkins to become a member), Fall 2004-2007.

Other University Service:

As member of Asian American Advisory Group, spear-headed initiative for Asian Center that was inaugurated in Spring 2005.

Member subcommittee for Asian-American Celebration Week, Northeastern University, 

Planning of Spring Event, December 2002 to March 2003. 

As member of the Women’s Advisory Group, made a presentation to the NEU Advisory Board on Diversity, Summer 2002.

As member of Asian American Advisory Group, prepared proposal for Asian American Center, presented proposal to President and Provost, Spring 2002.

Initiated, Organized, Planned, and Co-chaired first MIT/Northeastern Industry/Academe Internet Marketing Workshop, Fall 1996.

Faculty Marshall, Commencement Ceremony, June 1996, May 2006.

College Service

Administrative Position:
MBA Marketing Track Chair, Fall 2006 - Present. 

(Appointment announcement Spring 2006, Preliminary Meetings Spring 2006-Summer 2006).

Committees:
Co-chair, CBA’s Dean’s Innovation Task Force, Fall 2007-Present.

Secretary, CBA Faculty Policy Committee, Fall 2004, On-going responsibilities till February 2005. Secretarial assignments as needed, 2005- 2006. 

Member, Mentoring Committee Marketing Group, Spring 2003 - Present.

Member, CBA Faculty Policy Committee, (Preliminary Meetings 2003- 2004) 2004-2005, 2005- 2006.

Member, MBA International Study Abroad Working Group, Fall 2005 - 2007.

Member, CBA Ph.D. Task Force, Spring 2003 - 2005.

Member, Teaching and Research Committee, Fall 1999 - June 2001.

Member, Undergraduate Programs Committee, January 1999 - Summer 1999 (on leave Fall 1998, Visiting Scholar, Columbia University).

Member, Graduate Programs Committee (GPC), 1996-1997.

Member, GPC Subcommittee to Survey Part-time MBA Program and Transition Programs.
Other College Service:

Marketing Career Track Advisory Board Meeting, Presentations to Board, January 2007, Fall 2007 April 2008.
MBA Career Track presentation as Track Chair to FT MBA class on career track choices, April 2007 and April 2008. 

Phone Calls to Prospective Undergraduate CBA Students, Spring 2001- Present.

Marketing Faculty Representative in Accounting class case discussion, 1996, 1998, 1999.                 

Advisor fellow junior faculty on research methods and statistics 1996 - Present.

Group Service

Major Ongoing Service Initiative: Coordinator, Marketing Research Seminar Series for the Marketing Group, Initiated and Organized seminar series Winter 1996-Present.
Co-authoring with junior faculty Prof. Andrew J. Rohm, Prof. Fleura Bardhi and Prof. Tao Gao. 

Faculty Recruitment with Group Coordinator at AMA, Summer 2004, Summer 2007.

Peer visitation Prof. Fleura Bardhi’s class, October 2006, Prof. Bruce Clark’s class Spring 2003, Prof. Andrew J. Rohm

Mentor, Junior Faculty, Fall 1995 - Present.

Mentor, Adjunct faculty, Fall 1997- Present.
Initiated research projects with Marketing faculty for presentation at prestigious conferences, 1996-Present.

Introduced marketing faculty to industry and academic contacts, 1996-Present.

Advisor to Undergraduate and MBA students on Marketing careers, 1995-Present.
Professional Service 

Professional Affiliations

AMA, (American Marketing Association)

INFORMS, (Institute for Operations Research and Management Science)

OPEN, (Organization of Pakistani Entrepreneurs)

MMA, (Mobile Marketing Association)

SIM, (Society for Information Management) IT Procurement Group, Member 2000 – 2003.

Other Professional Activities

Editorial Services to Journals and Other Publications 

Ad Hoc Reviewer, Selected Journals, 1987 - Present

Journal of Marketing Research, Journal of Marketing, Journal of Consumer Research, Management Science, Journal of Retailing, Marketing Letters, Journal of Interactive Marketing, International Journal of Research in Marketing, Journal of Product Innovation Management, Journal of Service Research

Editorial Board

Member, Editorial Board Review, Journal of Interactive Marketing.

(Invited to join) Spring 2005 - Present.

Attended Editorial Review Board meeting Journal of Interactive Marketing, Washington DC, August 2007.

Attended Editorial Review Board meeting Journal of Interactive Marketing, Chicago, IL, August 2006.

Attended Editorial Review Board meeting  Journal of Interactive Marketing, San Francisco, CA, July 2005.

Sample Reviewing Activities: Academic Refereed Journals while at Northeastern 

Reviewer Journal of Interactive Marketing,  Summer 2008, Fall 2007, Summer 2007, Spring 2007, Summer 2006, Spring 2006, Fall 2005, Summer 2005, Spring 2005, Fall 2004, Spring 2004, Fall 2002. 
Reviewer Journal of Marketing Research, 2006- 2007.

Reviewer Journal of Service Research Spring 2007.

Reviewer Journal Of Product Innovation Management 2007, 2006, 2005.

Reviewer International Journal of Research in Marketing, 2005 - 2006, Fall 2004, April 2004, Fall 2003, Spring 2003, Spring 2002.
Reviewer Journal of Marketing, 2002, 2007.

Reviewer Journal of Retailing, Spring 2004, Spring 2003, 1997.

Reviewer Journal of Economic Psychology, Spring 2003.

Reviewer Information Systems Research, Winter 2001.

Reviewer Management Science, Spring 1999, Fall 1999, 1998.

Reviewer European Management Journal, 1998.

Reviewer, Journal of Consumer Research, 1998, 1995.

Reviewer, Journal of Technological Forecasting, 1997, 1996.

Reviewer, Socio-Economic Planning Sciences: The International Journal of Public Sector Decision Making, 1996.

Other Reviewing while at Northeastern University, 1995 - Present: 

Research Proposal Competitions, Conference Papers, Papers, Dissertation Competition

Reviewed for MSI Dissertation competitions, 2007, 2006, 2005.

Reviewer all proposals for SIG special Session, AMA, Summer 2004, Spring 2004.

Reviewed papers for MSI/JMR Practitioner Academic Collaboration Competition, Spring 2004.

Reviewed proposals for SIG sessions for Summer 2004 AMA Conference, Spring 2004.

Reviewed papers for Winter AMA 2004 Conference, 2003.

Reviewed three papers PDMA Conference, Fall 2003.

Reviewed proposals for the PDMA Sponsored Research Proposal Competition, 1999.

Reviewed article notes for Professor John Quelch HBS, for paper on Islamic Marketing, 1997.
Reviewer, Association of Consumer Research (ACR) Conference, Competitive Paper Session, 1995.               

Reviewer for Conference Papers, ACR, 1995.

Reviewed case notes on Marketing in Asia: Pakistan, for Professor Noel Capon of Columbia University, 1995.

Industry Collaborations/Practice Oriented Activities

Meeting with David Boddington Nokia in London for Mobile Marketing Project in Europe, with Prof. Andrew J. Rohm, Spring 2008

Worked with Prof. Andrew J. Rohm and Mobile Marketing Association on a Youth Consumer Panel based on NU students. Co-Chair for Panel, MMA Forum, New York, NY, June 2007.

Worked with Reebok executives Marc Fireman, Head of Digital Marketing, Catherine Thomason, Digital Marketing, David Oksman, North America Dcommerce Manager, Laurie Cohn, Account Director, Carat Fusion, to do Digital Marketing Projects in the Graduate Digital Marketing Course, Summer 1 2007 and the Undergraduate Electronic Marketing Course, Spring 2007. 

Meeting with William (BJ) Jenkins, Senior VP for Global Marketing at EMC, invited as Guest Speaker to EMC class 2006, 2007 and 2008. Invited Brian Fitzgerald of EMC as guest speaker to MBA class Spring 2008  and to EMC High-Tech Class, Spring 2008.

Invited to join NU CBA’s MCTAB,  William (BJ) Jenkins, Senior VP for Global Marketing at EMC, Bryan Rhoads of Intel, Hussain Mooraj of AMR in Fall 2006, Catherine Thomason of Reebok in Spring 2007, and Brian Fitzgerald of EMC in Spring 2008.

Meeting with executives at Steel Authority of India, mJunction India and Hutch Telecom India for case writing and research projects February 2007. 

Meeting with executives and VP Marketing Richard Prenderville at Reebok, Canton MA, for case writing, October 2006.

Meeting with senior executives at Ogilvy Interactive in Frankfurt, Germany to discuss joint projects on multitasking and media consumption by youth consumers, with Prof. Rohm, Summer 06.

Meeting with executives and Mike Baker, CEO of EnPocket, a Mobile Marketing firm in Boston to discuss joint research projects with Prof. Rohm, Fall 2005, Summer 2006.

Meeting with Paige Arnof-Fenn, CEO and Founder of Maven and Moguls, a marketing research firm, to discuss current trends in marketing, Spring 2005.

Meeting with John Martin, Chairman Chadwick, Martin and Bailey and Dean Tom Moore to discuss joint faculty and industry research projects, Spring 2005.

Meetings with senior executives in 30 companies and organizations in Pakistan, for research and case writing efforts, 2004 - 2005.  
Invited participant Executive Board Meetings with Senior Executives from Founding Sponsors of the Center for E-Business MIT, November 2002, May 2003.

Listed as an expert by Applied Marketing Science Inc., Waltham, MA, Spring 2002.

Consulting/Executive Training / Research with Firms

Worked with companies in the US such as Nokia, British Telecom (BT), Intel, Adidas, Reebok, IPG (Inter Public Group), NFO (National Family Opinion), McCann-Erickson, General Motors, Texas Instruments, Arthur Andersen, IBM, TCI, Zenith, Philips, Hult International Business School, AB Dick, Saturn, W.R. Grace, and Prentice Hall. Worked in Europe with Ogilvy Interactive and Adidas, in Japan with Mitsubishi, SONY, Matsushita, NHK and in Pakistan with companies such as Pakistan State Oil Company, Naseeb.com, Cybernet, Orient Direct and in Argentina with Foundacion Cane.

Executive Education

1. Hult University, Boston, MA, presented sessions in Marketing for mid level managers. Fall 2003, Fall 2004.

2. Lahore University of Management Sciences, Lahore, Pakistan, presented sessions on Marketing Management as part of their Management Development Program, December 2004.

3. Texas Instruments, developed and presented new sessions on pricing, “Pricing Strategy 

 
(Session II),” in the Integrated Marketing Management course, Part II, Attleboro, MA, Spring 1996, Dallas and Houston, TX, Fall 1996. 

4. Texas Instruments, “Pricing Strategy (Session I),” in the Integrated Marketing Management Program, Dallas, TX, August 1995 and Attleboro, MA, December 1995. 

5. UC Berkeley, “Managing Innovations and New Product Introductions,” Berkeley Program for Technology Managers, May 1995. 
6. UC Berkeley, “Developing a Market Focused Organization,” Berkeley Advanced Management Program, CA, March 1995.

7. UC Berkeley, “Marketing Technology and Innovation,” Berkeley Program for Technology 

Managers, February 1995.

8. UC Berkeley, “Global Marketing/Manufacturing Issues,” in Managing in the Global Economy Executive Education Program, Spring 1994. 

9. UC Berkeley, “Positioning for Successful Product Development,” Strategic Management of Innovation Executive Education Program, April 1994.

10. UC Berkeley, “The Marketing/Manufacturing Interface,” Executive Education Programs, Fall 1993. 

11. Orient Direct, Pakistan “Consumer Response to New Products,” presented at the Senior Executives Marketing Seminar, Karachi-Pakistan, December 1994.

12. Harvard University, Organized first “Executive Leadership Seminar,” for senior executives from Pakistan October 25 - October 30, 1992. Taught a session on “Privatization and Market Dynamics.” 

Media Appearance

Interviewed by Julie White, from KCSN Radio, San Francisco, on Media Multitasking, April 9, 2008.

Interviewed by Ms. Adegoke from Reuters regarding Digital Music and Digital Marketing, March 25, 2008.

Interviewed by Courtney McCann from The Press of Atlantic City, New Jersey, regarding Youth Media Multitasking and Youth Cell-Phone Behavior, March 12, 2008. 

Northeastern University Professor Studies the Behavior of Media Multitasking Teens, Published on March 11, 2008 by Northeastern University Communications and Public Relations, available at: http://www.northeastern.edu/nupr/news/0907/Fareena_Sultan.html

Interviewed by Daniel Honigman of Marketing News, an AMA publication about, “How consumer electronics marketers target early adopters in their campaigns.” September 13, 2007.

“Many iPhone Users Relish being first,” Associated Press Interview September 6, 2007. 615 hits on Google Search as of September 14, 2007. Carried in multiple outlets including:

September 8, 2007: Sun-Sentinel.com, FL, Bloomington, Pantagraph, USA, 

Modesto Bee, CA, Wyoming News, WY, 
September 7, 2008: China Post, Taiwan, Wyoming News, WY, FOX News, 

WJLA, DC, abc11tv.com, NC, HappyNews.com, TX ,San Diego Union Tribune, United States, 

Live-PR.com (Pressemitteilung), Austria, BusinessWeek, ABC News, Lompoc Record, CA, TMC Net, CT, Wyoming News, WY, Enterprise-Record, CA, Times Daily (subscription), AL, The Columbian, WA,San Luis Obispo Tribune, CA, San Jose Mercury News, USA, 

Monterey County Herald, CA, Press-Enterprise (subscription), CA,WKRN, TN
September 6, 2008: News 10NBC, NY, TMC Net, CT,

KSTP.com, MN, Philadelphia Inquirer, PA-, Chippewa Herald, WI, WRAL.com, NC, WRAL.com, NC, Daily Press, VA Central Florida News 13|, FL, Munster Times, IN, Hemscott, UK-MLive.com, MI, The Age, Australia, Sydney Morning Herald, Australia , Akron Farm Report, NE 

Chandler News-Dispatch, MN, Brocktown News, USA Dunton Springs Evening Post, CO, Olberlin, KS, New Hope Courier, OK, Brisbane Times, Australia - Pioneer Times-Journal, NM, Jackson News-Tribune, WY - Jordan Falls News, IA -, The Benton Crier, IA - Herald News Daily, ND, The Kindred Times, UT Leading The Charge, Australia -, Sky Valley Journal, USA ,Meadow Free Press, ID, Ely Times, USA - White Rock Reviewer, SD -, NewsMax.com, FL 

New York, New York - The Westfall Weekly News, Canada Hinesberg Journal, Canada -, Press of Atlantic City, NJ, Orlando Sentinel, FL, Pierceland Herald, Canada 

Prescott Herald, AZ, Howell Times and Transcript, UT, Examiner.com -, Newsday, NY, 

Michigan Business Review - MLive.com, MI, International Herald Tribune, France, 

Forbes, NY, TheNewsTribune.com (subscription), WA, News & Observer, NC, The Olympian, WA, San Luis Obispo Tribune, CA, ABCmoney.co.uk, UK - FOX News, Worcester Telegram, MA, Town Hall, DC ,CNNMoney.com ,Macon Telegraph, GA -, BusinessWeek Columbus Ledger-Enquirer, GA, Centre Daily Times, PA Fort Wayne Journal Gazette, IN, Contra Costa Times, CA 

Times Daily (subscription), AL - Denver Post, CO, MSN Money, KTAR.com, AZ, Seattle Post Intelligencer, DevX.com, CT.

Interviewed by Andrew Barrett of Multichannel News on a story regarding “mobile video” Sept. 11 2007.

“Jobs: iSorry iScrewed iPhone eAdopters,” InternetNews.com, Sept. 6, 2007.

Interviewed by Susan Salk for an article on “Sell Phones” Northeastern Voice, April 3, 2007.
“Cellphone screen is today's hip billboard: Ads must be targeted, relevant, and even cool,” Front-page coverage, Interview by Carolyn Johnson, Boston Globe, February 20, 2007.

Interviewed by Todd Spangler, Technology Editor, Multichannel News, follow up news story on YouTube’s deal with Verizon, as well as Yahoo’s decision to sell ads on cell phones, Nov. 29, 2006.

Advertising Age, “Behavioral Targeting Goes Mobile” November 21, 2006.
Voice of America Interview, “Pakistani Women and Leadership Conference Presentation,”  

Summer 2006.

Voice of America Interview, “Online Communities,” Spring 2006.

Media WSJ.com Interview article As Marketing Goes Mobile, What is at stake? Interviewed by Keith Huang, December 19, 2005.

Quoted in CFO magazine, CFO.com, article “Power to the Little People: E Business gives Customers Leverage,” interview by Russ Banham, December 1, 2005.

Quoted in several English newspapers such as The News, Business Recorder, Evening News, Financial Post, Pakistan Observer and Dawn, and in the local language (Urdu) newspapers such as Urdu Express, Nawa-i-Waqt, and Daily Kaainat, in Pakistan, on the topic of Trust in E-Business, July 2004.

Interviewed by Spider, an Internet Magazine in Pakistan on the topic of E-Business and Trust issues, July 2004. 

Interviewed by Public WBNW AM 1120 and WPLM AM 1390 regarding E-Commerce/ Marketing Issues, Spring 2001. 
Community Service 

Fall 2006 - Present
  Established Nesar Ahmad Memorial Scholarship Fund at SUNY 

                                         Binghamton, NY.     

Fall 2006 - Present
  Youth Group Advisor, ICB Wayland, MA. 

Fall 2006 - Present 
Member, Lexington High School, PTSA, Lexington, MA.             


Fall 2005 - Present
  South Asian Earthquake Relief Effort Fall 2005, Spring 2006

Fall 1995 - Present 
  Member, Pakistan Association of Greater Boston, Boston, MA. 

Fall 1995 - Present
Host Family Overseas Pakistani Women Students in Boston on an as-needed basis

Fall 2003 - Fall 2006 
  Member, Clarke Middle School, PTA, Lexington, MA. 

Fall 1998 - Fall 2003
Member, Harrington Elementary School, PTA, Lexington, MA.

Fall 1995 - Fall 1999
Member, Lexington High School, PTSA, Lexington, MA. 

Fall 1995 - Fall 1998
Member, Lexington Montessori School, PTA, Lexington, MA. 

Winter 1998

           Volunteer Northeastern University High School Speaker Series, Boston, MA.
F. AWARDS AND HONORS

Research Awards:

Fellowship: 2006 – 2011 Robert Morrison Fellow, CBA Northeastern. 
Outstanding Article Award
1995 
Awarded the prestigious William F. O’Dell Research Award by the American Marketing Association for the most outstanding article published in the Journal of Marketing Research, (1990), for dissertation based, co-authored article, “A Meta Analysis of Applications of Diffusion Models,” received as a Northeastern faculty member. 

Best Published Paper Award

2008      Best Paper Award in for Marketing Communications and Branding Track, at AMA

              Summer  Educators’ Conference for: “Tuning In and Tuning Out: An Exploratory Study of  

              Media Multitasking Among Young Consumers,” with Andrew J. Rohm, and Fleura Bardhi.

2007 
Runner up for the Christer Karlsson Best Paper Award, for “Antecedents and Consequences of Information Technology Usage in NPD: A Comparison of Dutch and U.S. Companies,” co-authored with Gloria Barczak and Erik Jan Hultink, Journal of Product Innovation Management.

2001      Received the Copeland Best Paper Award, College of Business Administration (CBA), Northeastern University, for co-authored article, “Placing Trust at the Center of your Internet Strategy,” published in Sloan Management Review, Fall 2000.

Highly Commended Paper Award

2001 
MCB University Press, Literati Club, Highly Commended Award for paper in Journal of Services Marketing.
Best Selling Case

2007 
Certificate of recognition Top 10 best selling case Richard Ivey Publishing. “The Brand in the Hand:  Mobile Marketing at Adidas,” with Andrew J. Rohm and David Wesley, Richard Ivey Publishing Case Study Series, case no. 9B05A024, Fall 2005.

CBA Research Based Reduced Teaching Load Award

June 2008        Awarded an 11 hour teaching load for 2008 - 2009 based on research productivity.

Spring 2007     Awarded an 11 hour teaching load for 2007- 2008 based on research productivity.

May 2005         Awarded an 11-hour teaching load for 2005 - 2006 based on research productivity. 

June 2004        Awarded an 11-hour teaching load for 2004 - 2005 based on research productivity.

Faculty Development Grant

Awarded Faculty Development Research Grant from the CBA for 2003-2004 based on research productivity. $6,000.

Teaching Awards and Nominations:

Teaching Recognition

2004 - 2005
Scored a “Hard 8” on CBA Dean’s teaching scoring scheme (4 or above on Level of Difficulty and Overall Teaching Effectiveness), Fall 2004. 

2003 - 2004
Scored a “Hard 8” on CBA Dean’s teaching scoring scheme (4 or above on Level of Difficulty and Overall Teaching Effectiveness), Spring 2004 (announced Fall 2004).

Teaching: Practice Oriented Education Award Nomination

2006
Co-nominated for NU Provost’s Practice Oriented Award, with Andrew J. Rohm.
Teaching Excellence Award Nomination

1998
Nominated as one of top ten teachers for Best Teacher of the Year Award, Northeastern University, Beta Gamma Sigma Honor Society.

Teaching Excellence Award

1993
     Awarded the Earl F. Cheit Teaching Excellence Award, Haas Business School, UC Berkeley, CA.
Curriculum Development Award

2000 Received the McDonald Curriculum Development Award to redevelop and reposition the Electronic Marketing undergraduate and MBA elective courses, CBA, Northeastern University. 

1997
Received McDonald Curriculum Development Award to develop two new courses on Marketing and Technology, one undergraduate (Hons.) elective and one MBA elective, CBA, Northeastern University.

Service Award:

2006- 2007        NU Diversity Honorable Mention Award, as Member of the Marketing Group, April        

2007. 

NU Minority Faculty Recognition

2006, 2007 
 Acknowledged in Book of Excellence (Office of Diversity and Affirmative Action).

Academic Honors:

1972
Sir Shah Suleman Gold Medal for standing first among all candidates in the M.Sc. Mathematics Examination, University of Karachi.

1972
Nominated for the Government of Pakistan Merit Scholarship for standing first among all candidates in the Faculty of Science, University of Karachi.

1971 Second position among all candidates B.Sc. (Honors), Mathematics Examination, University of Karachi.
1966 First position among female candidates, overall fourth position, among 

approximately 15,000 candidates in the citywide High School Matriculation Examination, Karachi, Pakistan.
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