Executive Summary of Closure Study

A web survey was developed and administered by researchers from MIT, Cambridge, MA, Northeastern University, Boston, MA, Sonoma State University, Rohnert Park, CA and the University of South Australia, Adelaide, Australia.  The primary purpose of the study was to gather consumer preferences for different types of wine closures across three countries.  The results of the study are to be used in academic research to learn about consumer choice under uncertainty.  More than 3500 consumers responded to the survey, which was hosted on a web site supported by Northeastern University; the sample sizes are – United States (1691), Australia (1430), and New Zealand (493).  Data was collected in July-November of 2004.
A breakdown of the demographics is as follows:

	Frequency of Consumption
	Income Levels
	Sex

	Daily = 36.2%

Weekly = 52.4%

Monthly = 10.6%

Yearly = 0.7%

Never = 0.1%
	$0-9999 = 1.6%

$10k-24999 = 3.1%

$25k-49999 = 20.5%

$50k-99999 = 43.6%

$100k or more = 31.1%
	Males = 1529 (51%)

Females = 1451 (49%)*

* adds up to less than sample total due to non-respondents to the question


CLOSURE PREFERENCES

In the United States traditional cork is favored over all other types of closures. Americans rank screwcaps (Stelvins() behind both natural cork and synthetic closures.  Interestingly, the Australians and New Zealanders showed a slight preference for screwcaps over both natural cork and synthetic closures.  Overall, synthetic closures are the least preferred closure across the survey respondents.  Traditional corks and synthetic closures received higher scores from female than male participants but not the stelvin, which was more highly preferred by male participants.
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Respondents across all countries valued being able to easily open a bottle of wine, although the New Zealanders preferred this feature more than did the Australians or Americans.  However, the Americans were second to the New Zealanders in wanting the ability to reseal a bottle of wine.  This demonstrates that consumers value the ability to easily open a bottle and the ability to reseal a bottle.

INVOVLEMENT

The sample was split into three categories of involvement: medium-low, medium-high, and high, as given by the scaled addition of the participants’ agreement with the following statements (measured on a Likert Scale of 1-7 with 7 highest):

1. I have a strong interest in wine. 

2. Wine is important to me in my lifestyle 

3. Drinking wine gives me pleasure

A score of 17 or below categorized participants as having medium-low involvement (25.9%) were considered highly involved.  A score of 18 to 20 categorized participants as having medium-high involvement (37.3%), while those with a score of 21, the maximum score, (30.9%) were considered to have very high involvement.

Obtaining or seeking information about wine varied by involvement.  As involvement increased so did the following preferences (in the order of most preferred overall): 

· Discussing wine with others.  

· Selecting wine based on the bottle label

· Selecting wine based on consulting store personnel

· Selecting wine based on store tag shelf

· Selecting wine based on newspaper or magazine

· Selecting wine based on reading books about wine

Other observations 
Further implications regarding the closure preferences and buying habits include:

· Participants from the US considered the ritual of opening wine, uncorking and sniffing the cork, and the sound of the cork pop more important than the importance indicated by participants from Australia and New Zealand. 
· New Zealanders also liked the ability to easily open a bottle and reseal the wine bottle significantly more than did their counterparts from the US and Australia.  See Figure below.
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· Consumers who have purchased a screwcapped wine in the last six months tended to be indifferent in their preference between corks and screwcaps.  Those who had not bought a screwcapped wine, however, showed a strong preference for natural cork.  See Figure  below.  
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Summary

In summary, the results of this survey indicate that wine consumers show clear preferences for specific types of closures used on wine bottles.  The results vary according to the country in which the consumer resides.  Americans prefer traditional corks, synthetic closures and screwcaps, in that order.  Australians and New Zealanders prefer stelvins (screwcaps), traditional cork closures, and synthetic closures, in that order.  This study suggests that wine producers may want to re-evaluate their commitments to specific types of closures based on their intended target markets.  

About the Researchers:

Dr. Rosanna Garcia is an Assistant Professor of Marketing at Northeastern University.  Her research is in the diffusion of innovations and ‘resistant’ innovations. Dr. Thomas Atkin is Assistant Professor of Marketing at Sonoma State.  His research is in the wine industry supply chain and packaging issues.  Dr. Larry Lockshin is Director of the Wine Marketing Research group at the University of South Australia.  His research is in the area of wine marketing.  For further information regarding findings in this study, please contact Rosanna Garcia at r.garcia@neu.edu.  
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		Cork		Cork

		Stelvin		Stelvin



Non Trier

Trier

Closure

Preference

5.81

4.9
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Mean Comparison

		Report

						Involvement

				Features		Med-Low		Med-High		Very High

		Mean		Dry White Wine		4.424		4.460		4.648		**

				Dry Red Wine		5.584		6.157		6.357		**

				Aromatic White Wine		4.775		4.789		5.014		**

				Blush Red Wine		2.775		2.519		2.481		**

				Australia		5.948		6.043		5.848		**

				France		3.724		3.978		4.330		**

				United States		3.716		4.233		4.886		**

				South America		3.485		3.777		4.093		**				cork		stel		syn

				Traditional Cork		5.036		5.257		5.298		**		high		5.298		4.526		3.683

				Metacork(TM)		3.856		3.940		3.916		0		mid		5.257		4.396		3.640

				Stelvin		4.363		4.396		4.526		0		low		5.036		4.363		3.533

				Synthetic Cork		3.533		3.640		3.683		0

				Low $		4.618		4.697		4.339		**

				Medium $$		5.372		5.696		5.621		**

				More $$$		4.341		4.799		5.252		**

				Maximum $$$$		3.169		3.570		4.271		**

				Small Winery		4.618		5.057		5.559		**

				Regional Winery		5.024		5.375		5.620		**

				National Winery		4.648		4.731		4.665		0

				International Winery		3.793		3.876		3.733		*

		N		Dry White Wine		787		1132		1117

				Dry Red Wine		787		1132		1117

				Aromatic White Wine		787		1132		1117

				Blush Red Wine		787		1132		1117

				Australia		786		1132		1117

				France		786		1132		1117

				United States		786		1132		1117

				South America		786		1132		1117

				Traditional Cork		786		1132		1117

				Metacork(TM)		786		1132		1117

				Stelvin		786		1132		1117

				Synthetic Cork		786		1132		1117

				Low $		786		1132		1117

				Medium $$		786		1132		1117

				More $$$		786		1132		1117

				Maximum $$$$		786		1132		1117

				Small Winery		787		1132		1117

				Regional Winery		787		1132		1117

				National Winery		787		1132		1117

				International Winery		787		1132		1117

		Std. Deviation		Dry White Wine		1.631		1.770		1.829

				Dry Red Wine		1.566		1.278		1.308

				Aromatic White Wine		1.654		1.699		1.725

				Blush Red Wine		1.612		1.643		1.658

				Australia		1.358		1.231		1.355

				France		1.494		1.604		1.799

				United States		1.774		1.979		2.000

				South America		1.561		1.634		1.668

				Traditional Cork		1.354		1.429		1.625

				Metacork(TM)		1.147		1.228		1.318

				Stelvin		1.805		1.886		1.986

				Synthetic Cork		1.401		1.556		1.700

				Low $		1.815		1.801		2.017

				Medium $$		1.196		1.135		1.406

				More $$$		1.490		1.461		1.440

				Maximum $$$$		1.637		1.698		1.813

				Small Winery		1.273		1.288		1.336

				Regional Winery		1.033		0.981		1.040

				National Winery		1.111		1.175		1.434

				International Winery		1.290		1.311		1.567





ANOVA

		ANOVA

				Sig.

		Dry White Wine		0.008

		Dry Red Wine		0.000

		Aromatic White Wine		0.001

		Blush Red Wine		0.000

		Australia		0.002

		France		0.000

		United States		0.000

		South America		0.000

		Traditional Cork		0.000

		Metacork(TM)		0.341

		Stelvin		0.126

		Synthetic Cork		0.117

		Low $		0.000

		Medium $$		0.000

		More $$$		0.000

		Maximum $$$$		0.000

		Small Winery		0.000

		Regional Winery		0.000

		National Winery		0.289

		International Winery		0.053





WineType

		Dry White Wine		Dry White Wine		Dry White Wine

		Dry Red Wine		Dry Red Wine		Dry Red Wine

		Aromatic White Wine		Aromatic White Wine		Aromatic White Wine

		Blush Red Wine		Blush Red Wine		Blush Red Wine



Significant Difference

Med-Low

Med-High

Very High

Feature

Mean

Mean Comparison by Involvement

4.4243964422

4.4602473498

4.6481647269

5.584498094

6.1572438163

6.3572068039

4.7750952986

4.788869258

5.0143240824

2.7750952986

2.5185512367

2.4807520143



Region

		Australia		Australia		Australia

		France		France		France

		United States		United States		United States

		South America		South America		South America



Signficant Difference

Very High

Med-High

Med-Low

Region

Mean

Mean Comparison by Involvement

5.9478371501

6.0432862191

5.8478066249

3.7239185751

3.9779151943

4.3303491495

3.7162849873

4.2332155477

4.8863025962

3.4847328244

3.777385159

4.0931065354



Closure

		Traditional Cork		Traditional Cork		Traditional Cork

		Metacork(TM)		Metacork(TM)		Metacork(TM)

		Stelvin		Stelvin		Stelvin

		Synthetic Cork		Synthetic Cork		Synthetic Cork



Significant Difference

Med-Low

Med-High

Very High

Closure Style

Mean

Mean Comparison by Involvement

5.0356234097

5.2570671378

5.2981199642

3.8562340967

3.9399293286

3.9158460161

4.3625954198

4.3957597173

4.5255147717

3.5330788804

3.6395759717

3.6830796777



Price

		Low $		Low $		Low $

		Medium $$		Medium $$		Medium $$

		More $$$		More $$$		More $$$

		Maximum $$$$		Maximum $$$$		Maximum $$$$



Signficant Difference

Very High

Med-High

Med-Low

Price Category

Mean

Mean Comparison by Involvement

4.6183206107

4.6969964664

4.339301701

5.3715012723

5.6961130742

5.6213070725

4.3409669211

4.7994699647

5.2524619517

3.1692111959

3.5697879859

4.2712623098



Winery

		Small Winery		Small Winery		Small Winery

		Regional Winery		Regional Winery		Regional Winery

		National Winery		National Winery		National Winery

		International Winery		International Winery		International Winery



Signficant Difference

Signficant Difference

Very High

Med-High

Med-Low

Winery

Mean

Mean Comparison by Involvement

4.6175349428

5.0565371025

5.5586392122

5.0241423126

5.3754416961

5.6195165622

4.6480304956

4.7314487633

4.6651745748

3.792884371

3.8763250883

3.733213966




